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P& Weekly Report

eNewsletter Focus:
NEWS BANNER (468x60) J » The week's aggregates industry-related headlines

» Equipment, new products, technology, sales and
marketing information

» People and industry events
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T e s Pt e requency: Mails every Tuesday

PR ot Delivery: 4,627 subscribers
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Py Source: March 2010, Hallmark Database E-newsletter Stats
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Equipment Focus of the Week

Sold in one month increments
Submission Requirements

— 4 different photos (500 pixels wide; jpgs preferred) of your equipment.
One photo per week will be featured. Advertiser chooses piece(s) of
equipment to be featured weekly.
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o pos o s The types of digital media that Pit & Quarry subscribers
e rely on most are:
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» industry-specific magazine websites (565%)
» email or electronic newsletters (43%)

E?&wmw ﬂ‘:’fﬂ : 63% of Pit & Quarry subscribers have increased their time
e P : g spent online to obtain industry or work-related information
in the last 12 months. 20% spend 61 minutes to 2+ hours
online and 20% spend 31 minutes to 1 hour.
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L 87% say its easier to recognize a company'’s brand or
— products/services when they see messages about it in
multiple media such as magazines, online or at events.

Source: June 2009, Pit & Quarry Subscriber Survey




